
Wee Willie’s Bolt Malt Liquor 

*Brendan Willie cut the green ribbon in front of Wee Willie’s brewery in 2014 in St. Louis, 

Missouri. 

*Willie is the founder and CEO of Wee Willie’s, but he has had partners Andre McIntyre and 

Kane Boles from the beginning. 

*The brewery began strictly producing ales, both light and dark. After a year of receiving lot of 

positive feedback and great business, Wee Willie’s began producing juice-flavored Malt Liquors, 

called “Wee Willie’s Hard Cider” in late 2015. 

*Though most business is performed at the brewery, Hard Cider can be ordered online and 

shipped domestically to consumers of legal age. International distribution has been discussed in 

recent months but has not been implemented. 

*One slow day at the facility, Brendan Willie got curious, and poured some of his lightest ale 

into a glass of his blue-raspberry-flavored Hard Cider. He loved it. He tried it with the 

watermelon and the orange flavors of the Hard Cider. He loved them. He shared them with 

employees. Everyone loved it. This became Bolt, and it was added to Wee Willie’s product line 

in Summer of 2017.  

*Wee Willie’s employs 75 people full time between the brewery, the malt liquor center, and the 

processing and distribution centers, which are at the same location. 

*Bolt and Hard Ciders are generally marketed in college towns.  

*They are packaged in two ways: 1.) similar to Franzia wine, in 3 Liter bags that have nozzles 

within a cardboard box for convenient carrying and pouring. 2.) in “tallboy” 25 oz. cans  

*Since opening in 2014, during the month of October, specifically during Oktoberfest, college 

fall semesters, and breast cancer awareness month, Wee Willie’s company donates 1/8 th of total 

profit to cancer research. 

- Near and dear to Founder and CEO Brendan Willie’s heart is the Jimmy V Foundation 

for Cancer Research. The foundation offers grants to researchers studying to find the cure 

for all types of cancers. The types of cancers that have affected Willie’s family include 

Skin, Lung, and Pancreatic cancer. A close family friend of the Willie’s has been affected 

by Breast cancer twice. The philanthropic organization that Willie’s college fraternity 

donated to regularly was The Jimmy V Foundation.  
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Wee Willie’s brand-new Bolt to appear at Super Jam 2018 

Upcoming release of Bolt malt liquor at series of concerts in St. Louis, including Super Jam 

 

ST. LOUIS— Bolt was just announced as the newest product in the Wee Willie’s Brewery & Co. 

line. It is a malt liquor drink made with different flavors that will all be made market-available in 

time. 

 

The main event that Bolt will be proudly released at will be at the Saint Louis Super Jam 

concert on June 8th at Hollywood Casino Amphitheater, with Post Malone and 21 Savage 

headlining. Bolt will be presented by marketing managers in 2-ounce sample glasses at Bolt-

specific booths near concessions lines with cans of the product available for purchase at the 

booth.  

 

As well as Super Jam, at campus-sponsored spring concerts at UMSL and SLU, Bolt will be 

presented by marketing managers in 2-ounce sample glasses with a booth available to purchase 

Bolt. 

 

“People will love Bolt—the youth especially. Wee Willie’s only puts out products that Wee 

Willie’s employees personally enjoy, because we would not sell something we do not believe in, 

and I know from experience that Bolt is the cause of a great time. ‘The cure for the common 

boredom’ you could say.” – Brendan Willie. 

 

Bolt will be available in a variety of packaging options including 25-ounce cans and 3-liter bags 

carried conveniently in stylish cardboard boxes when it hits sales floors.  

 

Custom apparel, including hats and t shirts, will be available for purchase at the concert event 

booths. Coupons can be presented at the merchandising table and can be obtained by signing up 

for an email subscription through Wee Willie’s website. Weewillies.com/bolt  

 

### 

 

About Wee Willie’s Brewery & Co. and Bolt: Brendan Willie opened Wee Willie’s brewery in 

2014 in St. Louis, Missouri. The brewery began strictly producing ales, both light and dark. After 

a year of receiving lot of positive feedback and great business, Wee Willie’s began producing 

juice-flavored Malt Liquors, called “Wee Willie’s Hard Cider” in late 2016. One slow day at the 

facility, Willie got curious, and poured some of his lightest ale into a glass of his blue-raspberry-

flavored Hard Cider. Long-story short… It tasted good, and it became Bolt. 
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ST. LOUIS, MO—Radio stations aired on: 104.1, 104.9, 107.7 

 

WOAH! HEY GUYS! 

TIRED OF ADS? WANT TO HEAR POST MALONE, MAYBE 21 SAVAGE? WANT TO 

SEE ‘EM IN CONCERT?  

POST IS HEADLINING SUPER JAM JUNE EIGHTH IN SAINT LOUIS, AND YOU 

SHOULD BE THERE, DRINKING WEE WILLIE’S NEWEST PRODUCT BOLT. MUST BE 

TWENTY-ONE TO PURCHASE AND PARTY WITH BOLT. 

WEE WILLIE’S IS GIVING AWAY COUPONS, SO HEAD ON OVER TO OUR WEBSITE. 

YOU’LL FIND COUPONS FOR SUPER JAM, AND COUPONS FOR BOLT WHEN IT HITS 

SALES FLOORS IN JUNE! WWW.WEEWILLIES.COM/BOLT 

 

Brendan Willie 

 

 

 

 

 

 

 

 





Experiences of actual Bolt drinkers 

Stephen Tran 

Junior at Missouri State University, member of many 

campus organizations, 21 years old, casually drinks, tends 

to not get too inebriated on any occasion, and enjoys the 

taste of fruity drinks more than beer. 

“It was all that was good about the juice flavors without 

any bad, and all the good in beer, without the bad. It was 

the best of both I guess.” 

 

 

 

Jackson Curran 

Junior at Missouri State University, 

21 years old, enjoys getting drunk. Prefers 

Wee Willie’s beers over juice drinks. 

“My first experience with Bolt was while 

visiting Mizzou in September. I got to taste 

just samples—probably one of the highlights 

of last semester thanks to Bolt.” 

 

 

 

 Emma DeGroot 

Junior at Kansas State University, 21 years old, favorite drink 

is Long Island Iced Tea, does NOT enjoy the sugary, juice 

flavored drinks that Wee Willie’s offers, but very much enjoys 

Bolt. 

“It must be the beer mixed with the juice that makes me like 

it. I don’t know I just think the juice drinks are too sugary and I think the combination of both drinks 

makes for a better tasting drink. I actually expected to not like it.” 

             

         

     



 

 


